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General News

Sharks season in jeopardy: Professional hockey
players and owners throughout North America are
at odds with one another over money as reper-
cussions of a National Hockey League lockout
stretch to downtown businesses.

The Downtown Association estimates that the
effect of a season-long dispute on downtown
restaurants alone would reach $2.5 million in lost
sales.  Parking, hotel, and bar revenues also stand
to lose during the course of the season.  However,
unlike the last hockey lockout in 1994 Ð only a
year after the arena opened, downtown is in a 
better position to handle canceled home games.

ÒThereÕs more dining and entertainment options in
downtown,Ó said Jan Schneider, SJDA president.
Downtown is more of a destination thanks to its
thriving museums, nightlife and library, the
reopened California Theatre and Camera 12 
cinemas, and Downtown Ice, Schneider added.

The associationÕs marketing committee recently
met with Sharks officials to discuss alternate 
programs during the lockout,  which has all the
appearances of continuing into January.  Arena
officials are considering booking more concerts, a
free hockey game for fans, skating for season
ticket holders, and hockey clinics.

Former SJDA board member named SJSU 
president: Don Kassingwill serve as interim
president of San Jose State University for up to
two years.  The search for a new university presi-
dent should conclude during the 2005-06 school
year.  Kassing, a former board member of the
Downtown Association from 1993-98, has been
an educator for more than 25 years, and has been
San Jose StateÕs vice president of finance and
administration.

35 years of art: San Jose Museum of Art cele-
brates its 35th anniversary starting with a black-
tie gala Oct. 2 and champagne brunch Oct. 3.  The
museumÕs exhibition, ÒItÕs About Time:
Celebrating 35 Years,Ó shows off more than 200
new works of art added to the museumÕs collec-
tion by patrons and donors.  The museum is open
11 a.m.-5 p.m. Tuesday-Sunday.  For information,
check SanJoseMuseumofArt.org.

Shopping center moving forward:Cousins
Properties of Atlanta is developing San Jose
Market Center, a 385,000-square-foot retail center
proposed off Coleman Avenue just north of down-

town.  The developer plans to anchor the center
with large stores such as Target, Circuit City and
Old Navy.  Plans call for widening Coleman and
extending Autumn Street so that the shopping
center is accessible from Julian Street.  The 
environmental impact report for the project is 
at sanjoseca.gov/planning/eir/eir.htm.

Fun lights up in SoFA:Streams of decorative
lights cross First Street in the South First Area,
from San Carlos to William Street.  The lights
were turned on for the opening Sept. 17 of the
California Theatre.  The Redevelopment Agency
and SoFA businesses funded the project, which
was spearheaded by South First Area Committee
co-chair June McDonnell, general manager of
Ramada Limited.

SJDA News

SJDA names new deputy director:Blage
Zelalichhas been promoted to deputy director of the
Downtown Association.  As deputy director, Zelalich will
continue to oversee production of SJDA events such as
the Music in the Park concert series and Downtown Ice.

She takes on additional duties
including: leading government
relations and advocacy services on
behalf of downtown businesses
and property owners that comprise
the association; supervising the
promotions and sponsorship
departments; and overseeing the
organizationÕs internal systems 
and processes.

Zelalich joined the association in December 1998 and
has served as promotions director since January 2000.
A downtown resident, she has served on a number of
citywide task forces related to the arts and has organized
numerous high-profile downtown events, including
Sharkbyte Art in 2001.  She also has been selected as a
participant in the 2005 Community Leadership San
Jose/Silicon Valley program.

Zelalich has a bachelorÕs degree from the University 
of California-Davis and a masterÕs in business 
administration from the University of San Francisco.

Make www.sjdowntown.com your home page:
The Downtown AssociationÕs website, sjdowntown.com,
has a new and revitalized home page. New home page
features include:
u Daily Òbig events downtownÓ are now listed as the
result of requests from members;
u Links to recent articles by the media about downtown;
u Multiple pictures of downtown scenes and events;
u SJDA promotions, including the brand new Discover
Downtown San Jose Card, which provides great offers
from downtown businesses. Users simply view the
offers, go and show their cards.

The objective of the new page is to provide a more
dynamic, robust and useful site, not only for SJDA mem-
bers, but all visitors to downtown. Be sure to check it out
Ð and often. Your comments are welcome; please email
rjensen@sjdowntown.com.

Business News

Lots of business opportunities downtown:  John
V. Pinto and Associates, part of the Realty World
broker network, are moving their popular semi-
nars to downtown.  Seminars for first-time home-
buyers, first-time investors and those people
interested in minimizing their tax liability and will
be offered at the Camera 12 cinemas starting early
next year, said John Pinto, whose offices are at 
95 S. Market St.  Seminars, previously held in
Santa Clara and Sunnyvale have an average 
60-80 people, said Nhu Doan, seminar and 
presentation coordinator.  For information, call
534-2101 or visit johnvpinto.com.

New businesses:  Allen Nixon Design, does 
residential and commercial remodeling.  Call 297-
3109. ... ItÕs tough to beat the $9 Wednesday hair-
cut special at A-1 Barber Shop, owned by
Jacqueline Tran, at 44 S. First St. in El Paseo
Court.  Call 292-6276.

Collutions, Inc., owned by Jim Duncan, provides
ways to self-manage websites.  Go to 4 N. Second
St., visit  collutions.com, or call 204-0214.  ...
Consumer Law Center, owned by Fred Schwinn,
located at 12 S. First St., No. 416, specializes in
bankruptcy cases and debt collection.  294-6100.

DBC Commercial Group, owned by Carla Cobb
Davis, CEO, and Geoffrey C. Davis, Jr., president,
provides residential and commercial investment
opportunities, and financial and mortgage ser-
vices.  The firm is at One Almaden Blvd., 12th
Floor.  Call 268-8508. 

Home Improvement Service, owned by Raman
Ishoo, does residential remodeling and building
additions.  Call 375-4502.  ...  Pillars, owned by
Alex Rossand located at 12 S. First St., No. 808,
is a commercial and residential architecture and
design firm.  Call 295-5667

Downtown Facts
HP Pavilion events and tickets:HP Pavilion has
been ranked first in concert ticket sales in the country.
The downtown arena has averaged 184 event days per
year the past two years.  The average at 11 comparable
arenas in the United States that house either an NHL or
NBA franchise is 159 event days. Source:  Pollstar.

Blage Zelalich

CIM Group remains committed to following its retail and residential project on Second Street near
Santa Clara with an even bigger project on ÒBlock 3Ó at San Fernando Street between Second and 
Third streets.  John Givens, CIMÕs senior vice president of development, unveiled revised plans 
for Block 3 to businesses and residents in September.  Plans call for two residential towers up to 
25 stories each to be built in two phases.

Groundbreaking for Phase I could begin as soon as June 2005.  The first
phase would include a parking garage with 420 public spaces plus another
400-500 spaces for tenants of both towers.  In addition, a new ÒCentral
PlaceÓ pedestrian-oriented street that separates the block would also be 
constructed.  The first tower would include 141 luxury units built over
39,000 square feet of retail space.  Overall, 335 residential units of about
1,200 square feet on average will be built.

ÒBy phasing the two towers, we have two financeable projects to work with,Ó Givens said.  Completion
of the first phase should Òroll overÓ immediately into the start of the second phase, he added.

Regarding some project details, Givens said:
u 69,000 total square feet of retail space would be enough for major retailers, restaurants and shops;
u The proposed mid-block street provides more retail frontage and improves pedestrian traffic.  The
street would also be used by vehicles for loading and unloading;
u To park, motorists would enter from Second Street;
u The Third Street entrance would be "park-like";
u Designers worked hard on plans to minimize shadowing on neighboring structures;

At the well-attended community meeting, some residents on Third Street voiced concerns about traffic
and noise.  Givens and CIM vowed to work to minimize those issues.

Good bye Dimensions; hello high-rise:The razing of the old Dimensions nightclub has not yet 
been scheduled, but exclusive negotiations are under way between the Redevelopment Agency and a
possible developer of the site.  Mesa SoFA Partners of Chicago plans to build a 21-story tower with
208 units on the site at South First, Market and San Salvador streets.

Mesa SoFA, which also proposes parking and 12,000 square feet of retail space, has about six months
to reach a deal with the agency for the 1.1-acre parcel.  The developer also faces another deadline:
securing a building permit before June 30, 2006, to take advantage of a waiver of a city regulation 
that requires 20 percent affordable housing in downtown high-rise buildings.  The project would be
completed 15-18 months after groundbreaking.

Two towers proposed for Block 3

To the dismay of downtown residents, 
hospital staff and civic leaders, Hospital
Corporation of America announced plans 
to close San Jose Medical Center on Dec. 9 Ð
two years sooner than previously announced.
HCA cites a money-losing equation combin-
ing rising costs, rising numbers of uninsured
patients and the need for a costly seismic
retrofitting at the medical center as the 
reason for shutting the doors.

A coalition of neighborhood groups is 
meeting in an attempt to stop the closure.
Mayor Ron GonzalesÐ upset that a 
$100,000 study due this fall on needs 
for downtown medical services appears 
wasted Ð has asked HCA for more time to 
find a better solution and allow a smoother
transition.  One idea is to find a buyer or
someone else to move in.  And, Santa Clara
County officials may attempt to delay or block
plans to close the center until HCA has 
its alternate trauma care unit up to snuff.

The 325-bed San Jose Medical Center at
Santa Clara and 14th streets is 80 years 
old and known for its trauma care.  Gonzales
was taken to the center after his stroke in
January; police officers injured while on duty
are also taken to the facility.  About one-third
of the cityÕs 3,000 trauma cases per year go
to San Jose Medical Center.

Without it, the nearest trauma care facility is
four miles away at Valley Medical Center. 

That may be too far, in the event of earth-
quake or some other disaster, said Don
Gagliardi, president of 13th St.
Neighborhood Advisory Committee and 
also a member of the Save San Jose Medical
Center Coalition. The coalition believes at 
the very least, the city must protect the 
hospital-only zoning at the 30-acre location.

To get involved, contact Gagliardi at 
dgagliardi@be-law.com.

Downtown 
hospital slated
for closure 


